
 
 

 

Terje Sand, Norway

 Typically when an 
organization looks 
at improving their 
business model, 
it is as a result of 
gaps.

Ravila White, United States  

Gert Steens, Netherlands

Do not get too attached to the 
first idea or implementation.

Erwin Fielt, Australia

Victor Lombardi, United States

"CORE CONTENT"
or the

"SHORT STORY" 

Fernando Saenz-Marrero, Spain

Kim Korn, United States

Karl Burrow, Japan
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Ellen Di Resta, United States

Anders Sundelin, Sweden

 

Bill Welter, United States

 

 

Eirik V Johnsen, Norway

 

Nabil Harfoush, Canada

Rob Manson, Australia

 YOUR 
BUSINESS  
MODEL  
IS NOT YOUR 
BUSINESS  

Matthew Milan, Canada

Hampus Jakobsson, Sweden

business model  
innovation 
combines creativity 
with a structured 
approach—the best 
of both worlds.
Ziv Baida, Netherlands

Patrick van Abbema, Canada

Michael Anton Dila, Canada

thousands of business 
models to be investigated
thousands of people who are 
interested
Steven Devijver, Belgium

Gertjan Verstoep, Netherlands

We have been working too long 
and too hard for companies with 
bad or improper business models.
Lytton He, China

Livia Labate, United States

& MOST POWERFUL

Deborah Mills-Scofield, United States
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