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Cronograma

CRONOGRAMA TENTATIVO - PROCESSOS CRIATIVOS EM CIENCIAS: DA IMAGINACAO A DIVULGACAO CIENTIFICA

DATA] aula n° Tergas (16h - 18h) - Sala 2001 - Ala Central aula n° Quartas (16h - 18h) - Sala 2001 - Ala Central DATA

07-Aug 1 Apresentacdo da Disciplina - Dinamica (Equacoes favoritas / 2 Ciéncia e Arte - MAPA SENSORIAL 09-Aug
14-Aug 3 Estratégias - Divulgacéo Cientifica de um conceito/fenomeno 4 Visita Espacos - Exibicdo Curta 16-Aug
21-Aug 5 Como o mundo vé o Cientista? (Personas e Mapas de Empat 6 Oficina de Texto - Criacdo Coletiva 23-Aug
28-Aug 7 Texto - CONTACAO (tapete/fogueira/Cafe/Wine&Cheese ?) 8 Texto - CONTACAO (tapete/fogueira/Cafe/Wine&Cheesg 30-Aug
04-Sep| Feriado |Independéncia do Brasil. Ndo havera aula. Feriado |Independéncia do Brasil. Ndo havera aula. 06-Sep
11-Sep 9 Narrativa 2 - wikipedia 10 Narrativa 2 - wikipedia 13-Sep
18-Sep 11 Sonificagdo 12 Sonifica¢do - cont. (criagdo coletiva 20-Sep
25-Sep 13 14 27-Sep
02-Oct 15 16 04-Oct
09-Oct 17 18 11-Oct
16-Oct 19 2 18-Oct
23-Oct 21 Discusséo - Revisao Wikipedia 22 Podcast - cont. 25-Oct
30/10 23 Artes Visuais + Ciéncia - Moebius 24 Artes Visuais + Ciéncia - Pintura Café 01-Nov
6/11 25 Artes Visuais + Ciéncia - Imagens Cientificas 26 Infograficos 08-Nov
13/11 27 PROJETO Feriado |Proclamacao - Republica. Nao havera aula. 15-Nov
20/11/2023 Feriado Dia da Consciéncia Negra - Ndo havera aula. 28 Fisica - Danca (Planejar - Conceito - Coreografia) 22-Nov
2711 29 Teat(r)o - Experiéncias Sensoriais e Performaticas - Futuros 30 Teat(r)o - Experiéncias Sensoriais e Performaticas - Futul 29-Nov
04-Dec 31 Videos - Exp. imersivas - vernissage Infografico no Meta (FE 32 Acompanhamento - Projeto 06-Dec
11-Dec 33 SARAU 34 SARAU 13-Dec

18-Dec 20-Dec

ENTREGA 1

ENTREGA 2

ENTREGA 2
ENTREGA 3

ENTREGA 4

PROJETO
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Audiovisual — infografico & capas de revista

Drops de Fisica

VOCE JA IMAGINOU PODER
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Aprendendo com infograficos populares

Concept
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Aprendendo com infograficos populares

How to Make Infographics

© O

What to Getting

Expect Started
See the , Jump In>
Process

Data: Finding,

Using,
Visualizing

Geek out »

Images:
Finding,
Using, and
Making

Get Expressive >

O

Telling a
Visual Story

Design Like a
Pro

>

o

Revising and
Critiquing

Almost done »

http://science-infographics.org/



Sugestoes

Titulo - Visao geral The pyramid question

Objetivo/ foco

CO nteXtO / Pl:l bI |CO(S) Burning problem: The main question
~ . , your infographic must answer

Percepcao cientifica atual A

SO b re a I I n h a d e pesq u Isa Supporting questions: To provide

Da d 0S p rl N Cl pa |S information (How, What)

TO m e I In g u a g e m Probing questions: To

Métricas de sucesso provide insights (Why)

n . . . ~ Mind the
Referencias ou inspiracao ® GRAPH
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Representagoes visuais

RESERCH

(a) fluxo
(b) estrutura
(c) cluster
(d) irradiagao
(€) pictérico §ﬁ'ﬁ'ﬂ AP VenS
(f) exibicdo A =S S -

- .
Comece com a resposta primeiro. Lm.psua e
ggrupe € resuma seus arg_umentos de a_tpoio. L@ ;;n;nss;

rdene logicamente suas ideias de apoio. &) = mii 2 s




Aprendendo com infograficos populares

il

A good
infographic
tells a story
or presents a
position.

D

The title of
the infographic
stands out and

fits the contents
and message.

L)

The text can be
read easily and
contrasts with the
background.

@
Images are clear,
relevant, original

or copyright free,

and credited.

Fonts, shapes,
and colors
are consistent
throughout.
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Estratégias

. Primeira impressao (imediato)

I

A A METHOD

SCIENTIFI Observation
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Reflexoes 1

Related to immediacy component:

1. The infographic creates a sense of urgency. [Yes or No| How does this infographic create a sense of urgency’?
Or how does it not?

2. The infographic creates a sense of excitement. [Yes or No] How does this infographic create a sense of
excitement? Or how does it not?

3. The infographic encourages users to take action. [Yes or No] How does this infographic encourage users to take
action? Or how does it not?
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Estratégias

Primeira impresséo (imediat()) SCIENCE INFOGRAPHIC FLAT BACKGROUND
Maleabilidade L ==

shutterstock.com - 182586431
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Reflexoes 2

Related to malleability component:

4. The infographic enables users to apply the content in various ways. [Yes or No] How does this infographic
enable users to apply the content in various ways? Or how does it not?

5. The infographic allows users to determine their own personal meaning and relevance. [Yes or No] How does this
infographic allow users to determine their own personal meaning and relevance? Or how does it not?

6. The infographic allows users to explore the content. [Yes or No] How does this infographic allow users to
explore the content? Or how does it not?

14



Estratégias

- Primeira impressao (imediato)
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Reflexoes 3

Related to compellingness component:

7. The infographic grabs users' attention. [ Yes or No| How does this infographic grab users™ attention? Or how does it not?
8. The infographic holds users' attention. [ Yes or No] How does this infographic hold users’ attention? Or how does it not?
9. The infographic shares a provocative idea or problem. [Yes or No] How does this infographic share a
provocative idea or problem? Or how does it not?

10. The infographic shares a novel idea or problem. [Yes or No] How does this infographic share a novel idea or
problem? Or how does it not?

11. The infographic uses storytelling to deliver the message. [Yes or No] How does this infographic use
storytelling to deliver the message? Or how does it not?

12. The infographic uses unexpected design elements. [Yes or No] How does this infographic use unexpected
design elements? Or how does it now?

16




Estratégias

Primeira impressao (imediato)
Maleabilidade

Convincente

Ressonancia

Paragraph style.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do elusmod tempor
incididunt ut labore,
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Reflexoes 4

Related to resonance component:

13. The infographic helps users see how the content is relevant to them. [Yes or No] How does this infographic
help users see how the content is relevant to them? Or how does it not?

14. The infographic helps users see connections (e.g., past, present, and future; existing and new ideas and
perspectives; theory and practice). [Yes or No] How does this infographic help users see connections? Or how
does it not?

15. The infographic evokes users' emotions and memories. [Yes or No] How does this infographic evoke users’
emotions and memories? Or how does it not?

16. The infographic is credible (e.g., includes reliable content from trusted sources). [Yes or No] How is this
infographic credible? Or how is it not?
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Estratégias

MEETING THE WATER AND ENERESY

.+ Primeira impressao (imediato) “Waver j el
- Maleabilidade '
. Convincente
. Ressonancia
. Coeréncia
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ReflexoOes 5

Related to coherence component:

17. The infographic presents a complete message. [Yes or No| How does this infographic present a complete
message? Or how does it not?

18. The infographic presents a well-formed message. [Yes or No|] How does this infographic present a well-
formed message? Or how does it not?

19. The infographic is logically structured. [ Yes or No] How is this infographic logically structured? Or how is it not?
20. The infographic's message is clear. [ Yes or No| How is this infographic’s message clear? How is it not?

21. The infographic includes relevant text and images. [Yes or No] How does this infographic include relevant
text and images? Or how does it not?

22. The infographic includes consistent design elements. [Yes or No|] How does this infographic include consistent
design elements? Or how does it not?
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% GRAPH

Atomic

Medels

Paragraph style. Lorem ipsum
dolor sit amet, consectetur launa
adipiscing elit, sed dokajs eiusmod
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AUTHOR NAME

Institution

21



Temperature i
of the planets Micro Scales

Viind the

Paragraph style.
R * GRAPH Lorem ipsum dolor sit amet, consectetur
° Fahrenheit = ' adipiscing elit, sed do eiusmod tempor
e — incididunt ut labore et dolore magna
e e—
Venus 870°
—— AUTHOR NAME
Paragraph style. Lorem
ipsum dolor sit amet,
800 i — consecte adipiscing elit
—
700
Mercury 800°
Paragraph style. Lorem
6oo ipsum dolor sit amet,
consecte adipiscing elit
500
400
300
200
Mars -20°
100 Paragraph style.
Lorem ipsum dolor
= sit amet, consecte HEADING 2 Heading 3
Paragraph style.
Lorem ipsum dolor sit amet,
-100 do eiusmod tempor incididunt
Jupter -160° ut labore et dolore magna. Heading 3
200
HEADING 2 Hydrogen  Hydrogen
-300 Paragraph style.
Lorem ipsum dolor sit amet, “
Saturn -220° consectetur adipiscing elit, sed
do eiusmod tempor incididunt
400 Paragraph style. Lorem ut labore et dolore magna. Oxygen
ipsum dolor sit amet,
- Uranus -320° o P g elit HEADING 2 ot
on
Neptune -330° Paragraphstyle. Neutron
P 33 (Planets dont s real scale of compare) Lovesn ipstun dolor: sk smet; Electron
consectetur adipiscing elit, sed
do eiusmod tempor incididunt

ut labore et dolore magna.




Experimentacoes

https://vi
sual.ly/science-infographics

http://science-infographics.org/

https://mindthegraph.com/templates/
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https://mindthegraph.com/templates/

Criagao coletiva IV — Entrega 26/11/2023 — 23:59

Topicos em Fisica e ciéncias afins
Linhas do tempo - Cientistas / Areas da Fisica
Institucional - Recepcao de Calouros/Visitantes

Grupos de pesquisa / Projetos Ens. Pesq. Cult & Ext.
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Infograficos para recepcao de calouros

IFUSP
DFMT
DFN
DFG
DFEP
DFMA
DFA
Associacoes de discentes (Cefisma, Atlética, teatro, Cherateria, coletivos, ...)
IAG
. Bacharelado vs Licenciatura
. Historia da Ciéncia
. Cultura & Extensao
. Grupos de Pesquisa

A L o o

[ T = T =
w N = O
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