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Assignment due dates, 
resources for social media and posters, &

Course evaluation form



Class 1 Class 2 Class 3 Class 4 Class 5 
Sept 19

Class 6
Sept 26

SPEAKING Welcome.
Group 
discussions

Discussions: 
1. working 
abroad
2. Ted talk 
assignments

TED TALKS
Skunks
Cardinals
Chipmunks

TED TALKS
Bears
Racoons

Seminars
Skunks
Racoons

Seminars
Chipmunks
Bears
Cardinals

PLANNING &
ORGANIZING

Outlines
Planning 
for Talks 
and
Writing

Preparing 
powerpoints 
(JS)

Project 
Seminar
outline 

Project 
writing
Plan 

Posters
& 
conferences
 

WRITING Compass
Outline 
Method
(JS)

CVs, emails,
Zoom 
interviews 
(JS)

Manuscripts 
(JS)

Projects (JS)

Dr David De 
Jong –
publication 
tips

COMMUNICATING Interacting 
within
your 
groups

Dr Thiago
(working in 
USA and 
Canada)

Class 
interactions
“Compass 
writing 
clinic”

Class 
interactions
“seminars 
clinic”

“CV and 
letter  Clinic
LECTURE 5”

“CV and letter   
& Projects 
clinic”
Networking 
and social 
media 
(video)

FO
U

R 
TH

EM
ES

 F
O

R 
RG

M
59

28









ROYAL PHARMACEUTICAL SOCIETY GUIDE TO PREPARING POSTERS FOR CONFERENCES.pdf





Logistics - preparing your application e-mail letter and CV
• REASON YOUR CV AND LETTER IS MOST IMPORTANT PART OF 

COURSE.   Opens doors. Use your CV and letter to create your 
online profile.

 •  I  added comments in red last week. If you have doubts or still need 
clarification see me in the break.

• CRIS, ESTER, YAGO <<<

• I will expect you to correct or improve both documents based 
on my feedback to submit your final corrected submission to 
me for grading by USP email (PDF attachment called “YOUR 
NAME”) on 1/10/23 <<<<<   NEXT SUNDAY.



Written project
• LECTURE 4 (see model proposal Thiago Vidotto)

Written project due by PDF e-mail attachment Thursday October 19 
PDF called PROJECT “YOUR NAME”

TITLE, FIVE KEYWORDS, PAGE NUMBERS, ABSTRACT ( 200 words maximum), 
INTRODUCTION, RATIONALE, HYPOTHESIS, 
OBJECTVES AND EXPERIMENTAL DESIGN, METHODS, 
TIMELINE, REFERENCES. 
No more than 5 pages (not including the REFERENCES) 







CHIPMUNKS
1- Yago
2- Kelly 
3- Emilly
4- Gabriella

CARDINALS 
9 - Marina Cândido
11 - Laísa Rocha

BEARS

By tonight please
PDF of your slides as  
e-mail attachment. 
File called SLIDES 
FROM “YOUR NAME”

squirej@fmrp.usp.br

5- Estéfani
6- Luana
7- Aline
8- Manoela

10 - Mariane Baptistella (CARDINAL)

BREAK – CLASS PHOTO



RGM5928  VIDEO LECTURE  

Developing your research career using 
social media



Building your research profile via social media, with 
a focus on LinkedIn



Develop your online profile using your CV and 
letter

Researchers can create profiles on institutional web pages and 
academic social networking sites such 
as Academia.edu, ResearchGate, Orcid and Google Scholar.

Researchers can also use mass social networking sites such 
as Facebook, Instagram and LinkedIn. 

Each online profile is a micro-narrative that maintains one’s 
digital public identity and contributes to a researcher’s image.

https://www.academia.edu/
https://www.researchgate.net/
https://orcid.org/
https://scholar.google.com/
https://www.facebook.com/
https://www.instagram.com/
https://www.linkedin.com/




Develop an online networking strategy

This will dictate which social networking sites, academic or otherwise, 
are best suited to constructing your online narrative. To do so, ask 
yourself:
• Why engage with this social network site?
• What’s your purpose in strengthening your online presence?
• How does it enable sharing of your research and academic career 

story?

https://www.academiccareercoach.nl/building-an-online-network-strategy/









An online presence offers opportunities to create connections, 
associations and interactions with others. There is, however, a 
distinction between having a profile and being present on that 
profile. Being present means having an accurate profile and an 
up-to-date publication list. 

Therefore, each profile should:
• Be clear, recent, relevant and detail one’s research expertise
• Cover the essentials – tick all the boxes, especially in 

presenting accurate information and showing a broad 
network of contacts.



How can LinkedIn work for your online 
narrative?

• LinkedIn is one of the most popular social networks among scholars. 
It offers an opportunity to connect and develop networks with others 
in your field, to gain access to difficult-to-find publications, and to stay 
up to date with activities and information shared via this channel. 
• It offers opportunities to join interest groups, follow research 

activities and communicate your own research to wider audiences 
than an academic journal. The emphasis should be on content rather 
than form.







Instagram tips from Dr Howard’s site
Optimize your profile.
• Take the steps to optimize your profile so people can easily find you when they search and learn about your brand by 

looking at your profile.
• Use a recognizable profile picture
• Have searchable username and name
• Choose the correct category for your research
• Write an engaging, descriptive bio aimed at your target audience
• Include website and contact information

Decide which hashtags to use for posts. Hashtags help categorize your content- they are the same as KEYWORDS.
• Choose at least three relevant hashtag to your research so that your target audience can find you.

Get familiar with the types of posts on Instagram.
• There are a variety of ways you can share content and engage your audience on Instagram depending on your goals



Identify your goals and audiences
• Before you start posting on social media, you need to have a 

clear idea of what you want to achieve and who you want to 
reach. Do you want to inform, educate, persuade, or inspire your 
followers? 
• Do you want to connect with other researchers, policymakers, 

practitioners, media, or the public? 
• Depending on your goals and audiences, you will need to tailor 

your messages, tone, format, and platform. For example, if you 
want to share your latest publication with your peers, you might 
use X, or LinkedIn and link to the journal article or a preprint. 
• If you want to raise awareness about a social issue related to 

your research, you might use Facebook or Instagram and share a 
video or an infographic.



Questions /comments

squirej@fmrp.usp.br


