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Aprendendo com infograficos populares

Concept

Artwork Organization




Aprendendo com infograficos populares

How to Make Infographics
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Visualizing
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Images:
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Almost done >

http://science-infographics.org/



Sugestoes
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Representagoes visuais
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(e) pictorico
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Aprendendo com infograficos populares
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A good
infographic
tells a story
or presents a
position.

The title of

the infographic
stands out and
fits the contents
and message.

ﬁ

The text can be
read easily and
contrasts with the
background.

Images are clear,
relevant, original
or copyright free,
and credited.

Fonts, shapes,
and colors
are consistent
throughout.




Estratégias

- Primeira impressao (imediato) v g

SCIENTIFlcjl)bservatmn




Reflexoes 1

Related to immediacy component:

1. The infographic creates a sense of urgency. [ Yes or No| How does this infographic create a sense of urgency?
Or how does it not?

2. The infographic creates a sense of excitement. [ Yes or No|] How does this infographic create a sense of
excitement? Or how does it not?

3. The infographic encourages users to take action. [Yes or No] How does this infographic encourage users to take
action? Or how does it not?




Estratégias

Primeira impresséo (imediato) SCIENCE INFOGRAPHIC FLAT BACKRGROUND
Maleabilidade

shutterstock.com - 182586431
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Reflexoes 2

Related to malleability component:

4. The infographic enables users to apply the content in various ways. [Yes or No] How does this infographic
enable users to apply the content in various ways? Or how does it not?

5. The infographic allows users to determine their own personal meaning and relevance. [ Yes or No] How does this
infographic allow users to determine their own personal meaning and relevance? Or how does it not?

6. The infographic allows users to explore the content. [Yes or No] How does this infographic allow users to
explore the content? Or how does it not?
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Estratégias

- Primeira impressao (imediato)
- Maleabilidade
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Reflexoes 3

Related to compellingness component:

7. The infographic grabs users' attention. [ Yes or No|] How does this infographic grab users’ attention? Or how does it not?
8. The infographic holds users' attention. [ Yes or No|] How does this infographic hold users’ attention? Or how does it not?
9. The infographic shares a provocative 1idea or problem. [Yes or No] How does this infographic share a
provocative idea or problem? Or how does it not?

10. The infographic shares a novel idea or problem. [Yes or No] How does this infographic share a novel idea or
problem? Or how does it not?

11. The infographic uses storytelling to deliver the message. [Yes or No] How does this infographic use
storytelling to deliver the message? Or how does it not?

12. The infographic uses unexpected design elements. [Yes or No] How does this infographic use unexpected
design elements? Or how does it now?
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Estratégias

. Primeira impressao (imediato)
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Reflexoes 4

Related to resonance component:

13. The infographic helps users see how the content is relevant to them. [Yes or No] How does this infographic
help users see how the content is relevant to them? Or how does it not?

14. The infographic helps users see connections (e.g., past, present, and future; existing and new 1deas and
perspectives; theory and practice). [Yes or No] How does this infographic help users see connections? Or how
does it not?

15. The mmfographic evokes users' emotions and memories. [Yes or No] How does this infographic evoke users’
emotions and memories? Or how does it not?

16. The infographic is credible (e.g., includes reliable content from trusted sources). [Yes or No] How is this
infographic credible? Or how is it not?
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Estratégias
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Reflexoes 5

Related to coherence component:

17. The infographic presents a complete message. [ Yes or No|] How does this infographic present a complete
message? Or how does it not?

18. The infographic presents a well-formed message. [Yes or No] How does this infographic present a well-
formed message? Or how does it not?

19. The infographic is logically structured. [ Yes or No] How is this infographic logically structured? Or how 1is it not?
20. The infographic's message is clear. [Yes or No] How is this infographic’s message clear? How is it not?

21. The infographic includes relevant text and images. [Yes or No] How does this infographic include relevant
text and images? Or how does it not?

22. The infographic includes consistent design elements. [Yes or No| How does this infographic include consistent
design elements? Or how does it not?

17



Experimentacoes

https://vi
sual.ly/science-infographics

http://science-infographics.org/

https://mindthegraph.com/templates/
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https://visual.ly/science-infographics
https://visual.ly/science-infographics
http://science-infographics.org/
https://mindthegraph.com/templates/

Criagao coletiva IV — Entrega 15/11/2022 — 23:59

Topicos em Fisica e ciéncias afins
Linhas do tempo - Cientistas / Areas da Fisica
Institucional — Recepcao de Calouros/Visitantes

Grupos de pesquisa / Projetos Ens. Pesq. Cult & Ext.
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Infograficos para recep¢ao de calouros

1. IFUSP
2. DFMT
3. DFN
4. DFG
5. DFEP
. DFMA
7. DFA

s. Associacoes de discentes (Cefisma, Atlética, teatro, Cherateria, coletivos, ...)
9. IAG

10. Bacharelado vs Licenciatura

11.  Historia da Ciéncia

12.  Cultura & Extensao

13.  Grupos de Pesquisa
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