Just as automatons cannot love each other they
cannot love God. The disintegration of the love
of God has reached the same proportions as the

disintegration of the love of man.

Love and Its

F LOVE is a capacity of the mature,

productive character, it follows that
the capacity to love in an individual
living in any given culture depends on
the influence this culture has on the
character of the average person. If we
speak about love in "~contemporary
Western culture, we mean to ask
whether the social structure of West-
ern civilization and the spirit resulting
from it are conducive to the develop-
ment of love. To raise the question is
to answer it in the negative. No objec-
tive observer of our Western life can
doubt that love—brotherly love,
motherly love, and erotic love—is a
relatively rare phenomenon, and that
its place is taken by a number of forms
of pseudo-love which are in reality so
many forms of the disintegration of
love.

Capitalistic society is based on the
principle of political freedom on the
one hand, and of the market as the
regulator of all economic, hence social
relations, on the other. The commodity
market determines the conditions un-
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der which commodities are exchanged,
the labor market regulates the acquisi-
tion and sale of labor. Both useful
things and uszful human energy and
ski.l are transformed into commodities
which are exchanged without the use
of force and without fraud under the
conditions of the market. Shoes, useful
and needed as they may be, have no
economic value (exchange value) if
there is no demand for them on the
market; human energy and skill are
without exchange value if there is no
demand for them under existing mark-
et conditions. The owner of capital can
buy labor and command it to work for
the profitable investment of his capital.
The owner of labor must sell it to
capitalists under the existing market
conditions, unless he is to starve. This
economic structure is reflected in a
hierarchy of values. Capital commands
labor, amassed things, that which is
dead; it is of superior value to labor,
to human powers, to that which is
alive.

This has been the basic structure of
capitalism since its beginning. But
while it is still characteristic of modern
capitalism, a number of factors have
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changed which give contemporary cap-
italism its specific qualities and which
have a profound influence on the char-
acter structure of modern man. As the
result of the development of capitalism
we witness an ever-increasing process
of centralization and concentration of
capital. The large enterprises grow in
size continuously, the smaller ones are
squeezed out. The ownership of capital
invested in these enterprises is more
and more separated from the function
of managing them. Hundreds of thou-
sands of stockholders “own” the en-
terprise; a managerial bureaucracy
which is well paid, but which dozs not
own the enterprise, manages it. This
bureaucracy is less interested in mak-
ing maximum profits than in the ex-
pansion of the enterprise, and in their
own power. The increasing concentra-
tion of capital and the emergence of a
powerful managerial bureaucracy are
paralleled by the deveiopment of tue
labor movement. Through the union-
ization of labor, the individual worker
does not have to bargain on the labor
market by and for h.mseli, but he is
united in big labor unions, also led by
a powerful bureaucracy which repre-
sents him vis-a-vis the industrial co-
lossi. The initiative has been shifted,
for better or worse, in the fields of cap-
ital as well as in those of labor, from
the individual to the bureaucracy, An
increasing number of people cease to
be independent, and become dependent
on the managers of the great economic
empires.

NOTHER decisive feature result-

mg from this concentration of
capital, and characteristic of modern
capitalism, lies in the specific way of
the organization of work. Vastly cen-
tralized enterprises with a radical di-
vision of labor lead to an organization
of work where the individual loses his
individuality, where he becomes an ex-

pendable cog in the machine; the hu-
man problem of modern capitalism can
be formulated in this way:

Modern capitalism needs men who
co-operate smoothly and in large num-
bers; who want to consume more and
more; and whose tastes are standard-
ized and can be easily influenced and
anticipated. It needs men who feel
free and independent, not subject to
any authority or principle or con-
science—yet willing to be commanded,
to do what is expected of them, to
fit into the social machine without fric-
tion ; who can be guided without force,
led without leaders, prompted without
aim—except the one to make good, to
be on the move, to function, to go
ahead.

What is the outcome? Modern man
is alienated from himself, from his
fellow men, and from nature. He has
been transformed into a commeodity,
experiences his life forces as an in-
vestment which must bring him the
maximum profit obtainable under ex-
isting market conditions. Human rela-
tions are essentially those of alienated
automatons, each basing his security
on staying close to the herd, and not
beiag different in thought, feeling or
action. While everybody tries to be as
close as possible to the rest, everybody
remains utterly alone, pervaded by the
deep sense of insecurity, anxiety and
guilt which always results when hu-
man separateness cannot be overcome.
Qur civilization offers many palliatives
which help people to be consciously un-
aware of this aloneness: first of all
the  strict routine of bureaucratized,
mechanical work, which helps people
to remain unaware of their most fun-
damental human desires, of the longing
for transcendence and unity. Inasmuch
as the routine alone does not succeed
in this, man overcomes his unconscious
despair by the routine’ of amusement,
the passive consumption of sounds and
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sights offered by the amusement in-
dustry ; furthermore by the satisfaction
of buying ever new things, and soon
exchanging them for others. Modern
man is actually close to the picture
Huxley describes in his Brave New
World: well fed, well clad, satisfied
sexually, yet without self, without any
except the most superficial contact
with his fellow men, guided by the
slogans which Huxley formulated so
succinctly, such as: “When the indi-
vidual feels, the community reels”; or
“Never put off till tomorrow the fun
you can have today,” or, as the crown-
ing statement: “Everybody is happy
nowadays.” Man's happiness today
consists in “having fun.” Having fun
lies in the satisfaction of consuming
and “taking in” commodities, sights,
food, drinks, cigarettes, people, lec-
tures, books, movies—all are con-
sumed, swallowed. The world is one
great object for our appetite, a big
apple, a big bottle, a big breast; we
are the sucklers, the eternally expec-
tant ones, the hopeful ones—and the
eternally disappointed ones. Our char-
acter is geared to exchange and to re-
ceive, to barter and to consume; every-
thing, spiritual as well as material ob-
jects, becomes an object of exchange
and of consumption.

HE SITUATION as far as love

is concerned corresponds, as it has
to by necessity, to this social character
of modern man. Automatons cannot
love ; they can exchange their “person-
ality packages” and hope for a fair
bargain. One of the most significant
expressions of love, and especially of
martiage with this alienated structure,
is the idea of the “team.” In any num-
ber of articles on happy marriage, the
ideal described is that of the smoothly
functioning team. This description is
not too different from the idea of a
smoothly functioning employee; he

November

should be “reasonably independent,”
co-operative, tolerant, and at the same
time ambitious and aggressive. Thus,
the marriage counselor tells us, the
husband should “understand” his wife
and be helpful. He should comment
favorably on her new dress, and on a
tasty dish. She, in turn, should under-
stand when he comes home tired and
disgruntled, she should listen attentive-
ly when he talks about his business
troubles, should not be angry but un-
derstanding when he forgets her birth-
day. All this kind of relationship
amounts to is the well-oiled relationship
between two persons who temain
strangers all their lives, who naver
arrive at a ‘‘central relationship,” but
who treat each other with courtesy and
who attempt to make each other feel
better.

In this concept of love and marriage
the main emphasis is on finding a re-
fuge from an otherwise unbearable
sense of aloneness. In “love” one has
found, at last, a haven from aloneness.
One forms an alliance of two against
the world, and this egoism & deur is
mistaken for love and intimacy.

The emphasis on team spirit, mutual
tolerance and so forth is a relatively
recent development. It was preceded,
in the years after the First World War,
by a concept of love in which mutual
sexual satisfaction was supposed to
be the basis for satisfactory love rela-
tions, and especially for a happy mar-
riage. It was believed that the reasons
for the frequent unhappiness in mar-
riage were to be found in that the mar-
riage partners had not made a correct
“sexual adjustment”; the reason for
this fault was seen in the ignorance
regarding correct sexual behavior,
hence the failure in the sexual tech-
nique of one or both partners. In order
to “cure” this fault, and to help the
unfortunate couples who could not love
each other, many books gave instruc-
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tions and counsel concerning the cor-
rect sexual behavior, and promised
implicitly or explicitly that happiness
and love would follow. The underlying
idea was that love is the child of sex-
ual ‘pleasure, and that if two people
learn how to satisfy each other sexual-
ly, they will love each other. It fitted
the general illusion of the time to as-
sume that using the right techniques
is the solution not only to technical
problems of industrial production, but
of all human problems as well. One
ignored the fact that the contrary of
the underlying assumption is true.
Love is not the result of adequate
sexual satisfaction, but sexual happi-
ness—even the knowledge of the so-
called sexual technique—is the result
of love. If aside from everyday ob-
servation this thesis needed to be
proved, such proof can be found in
ample material of psychoanalytic data.
The study of the most frequent sexual
problems—-frigidity in women, and the
more or less severe forms of psychic
impotence in men—shows that the
cause does not lie in a lack of knowl-
edge of the right technique, but in the
inhibitions which make it impossible
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to love. Fear of or hatred for the other
sex are at the bottom of those diffi-
culties which prevent a person from
giving himself completely, from acting
spontaneously, from trusting the sex-
ual partner in the immediacy and di-
rectness of physical closeness. If a
sexually inhibited person can’ emerge
from fear or hate, and hence become
capable of loving, his or her sexual
problems are solved. If not, no amount
of knowledge about sexual techniques
will help . . ..

OVE as mutual sexual satisfaction,
and love as “teamwork” and as a
haven from aloneness, are the two
“normal” forms of the disintegration
of love in modern Western society,
the socially patterned pathology of love.
There are many individualized forms
of the pathology of love, which result
in conscious suffering and which are
considered neurotic by psychiatrists
and an increasing number of laymen
alike. Some of the more frequent ones
are briefly described in the following
chapters .
(One frequent error must be men-
tioned here. The illusion, namely, that
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love means necessarily the absence of
conflict. Just as it is customary for
people to believe that pain and sadness
should be avoided under all circum-
stances, they believe that love means
the absence of any conflict. And they
find good reasons for this idea in the
fact that the struggles around them
seem only to be destructive inter-
changes which bring no good to either
onte of those concerned. But the reason
for this lies in the fact that the “con-
flicts” of most people are actually at-
tempts to avoid the real conflicts. They
are disagreements on minor or super-
ficial matters which by their very na-
ture do not lend themselves to clarifica-
tion or solution. Real conflicts between
two people, those which do not serve
to cover up or to project, but which are
experienced in the deep level of inner
reality to which they belong, are not
destructive. They lead to clarification,
they produce a catharsis from which
both persons emerge with more knowl-
edge and more strength. This leads us
to emphasize again something said
above.)

Love is possible only if two persons
communicate with each other from the
center of their existence, hence if each
one of them, experiences himself from
the center of his existence. Only in this
“central experience’” is human reality,
only here is aliveness, only here is the

basis for love. Love, experienced thus,
is-a constant challenge; it is not a rest-
ing place, but a moving, growing,
working together; even whether there
is harmony or conflict, joy or sadness,
is secondary to the fundamental fact
that two people experience themselves
from the essence of their existence,
that they are one with each other by
being one with themselves, rather than
by fleeing from themselves. There is
only one proof for the presence of
love : the depth of the relationship, and
the aliveness, strength and joy in each
person concerned; this is the fruit by
which love is recognized.

Just as automatons cannot love each
other they cannot love God. The dis-
integration of the love of God has
reached the same proportions as the
disintegration of the love of man. This
fact is in blatant contradiction to the
idea that we are witnessing a religious
renaissance in this epoch. Nothing
could be further from the truth. What
we witness (even though there are ex-
ceptions) is a regression to an idolatric
concept of God, and a transformation
of the love of God into a relationship
fitting an alienated character structure.

.The regression to an idolatric concept

of God is easy to see. Feople are
anxious, without principles or faith,
they find themselves without an aim
except the one to move ahead; hence
they continue to remain children, to
hope for father or mother to come to
their help when help i8 needed.

TMTRUE, in religious cultures, like

that of the Middle Ages, the aver-
age -man also looked at God as to a
helping father and mother. But at the
same time he took God seriously also,
in the sense that the paramount goal
of his life was to live according” to
God’s principles, to make ‘“‘salvation”
the supreme concern to which all other
activities were subordinated. Today,
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nothing of such effort is present. Daily
life is strictly separated from any reli-
gious values. It is devoted to the striv-
ing for material comforts, and for suc-
cess on the personality market. The
principles on which our secular efforts
are built are those of indifference and
egotism (the latter often labeled as
“individualism,” or “individual initia-
tive”). Man of truly religious cultures
may be compared with children at the
age of eight, who need father as a
helper, but who begin to adopt his
teachings and principles in their lives.
Contemporary man is rather like a
child of three, who cries for {father
when he needs him, and otherwise i3
quite self-sufficient when he can play.

In this respect, in the infantile de-
vendence on an anthropomorphic pic-
ture of God without the transformation
of life according to the principles of
God, we are closer to a primitive idola-
tric tribe than to the religious culture
of the Middle Ages. In another respect
our religious situation shows features
which are new, and characteristiz only
of contemmporary Western capitalistic
society. I can refer to statements made
in a previous part of this book. Modern
man has transformed himself into a
commodity; he experiences his life
energy as an investment with which
ne should make the highest profit, con-
sidering his position and the situation
on the personality market. He is alien-
ated from himself, from his fellow
men and from nature. His main aim is
profitable exchange of his skills, knowl-
edge, and of himself, his “personality
package” with others who are equally
intent on a fair and profitable ex-
change. Life has no goal except the
one to move, no principle except the
one of fair exchange, no satisfaction
except the one to consume.

What can the concept of God mean

under these circumstances? It is trans-
formed from its original religious
meaning into one fitting the alienated
culture of success. In the religious re-
vival of recent times, the belief in God
has been transformed into a psycho-
logical device to make one better fitted
for the competitive struggle.

Religion allies itself with auto-sug-
gestion and psychotherapy to help man
in his business activities. In the twen-
ties one had not yet called upon God
for purposes of “improving one’s per-
sonality.” The best-seller of that
period, Dale Carnegie’'s How to Win
Friends and Influence People, re-
mained on a strictly secular level
What was the function of Carnegie's
book at that time is the function of our
greatest best-seller today, The Power
of Positive Thinking by the Reverend
N. V. Peale. In this religious book it
is not even questioned whether our
dominant concern with success is in
itself in accordance with the spirit of
monotheistic religion. On the contrary,
this supreme aim is never doubted, but
belief in God and prayer is recom-
mended as a means to increase one's
ability to do business. Just as modern
psychiatrists recommend happiness of
the employee, in order to be more ap-
pealing to the customers, some min-
isters recommend love of God in order
to be more successful. “Make God
your partner” means to make God a
partner in business, rather than to be-
come one with Him in love, justice and
truth. Just as brotherly love has been
replaced by impersonal fairness, God
has been transformed into a remote
General Director of Universe, Inc.;
you know that He is there, He runs the
show (although it would probably run
without Him too), you never see Him,
but you acknowledge His leadership
while you are “doing your part.”



