% iClinic
Buyer Personas

Julia Pinhabel



WHAT ARE BUYER PERSONAS?

e Representations of ideal customer profile.

e Personas are based in real data (demography,
behavior, motivations, responsibilities, challenges...)

e They help us to direct our efforts and contents to
each customer

e A business can have more than one persona



HOW TO BUILD A PERSONA?

Methodology: 5 Rings - Buyer Persona:-Institute:
Initiative

Success Factors

Perceived Barriers

Decision Criteria

ook W=

Buyer's Journey



HOW TO BUILD A PERSONA?

Qualitative Research
Choose your sample
Go deep in questions

B =

Analyse by different perspectives
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REFERENCES

BUYER PERSONA INSTITUTE

e 5 Rings
e [Example

e Blo

e Adele Revella Video



https://www.buyerpersona.com/
https://www.buyerpersona.com/what-is-a-buyer-persona
https://www.buyerpersona.com/wp-content/uploads/2018/08/Buyer-Persona-Example-v1808.1.pdf
https://www.buyerpersona.com/adeles-blog
https://www.youtube.com/watch?v=Y8zX6fV82Eg
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