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Oquee?

An elevator pitch, elevator speech, or elevator statement is a short
summary used to quickly and simply define a person, profession,
product, service, organization or event and its value proposition.

The name "elevator pitch" reflects the idea that it should be possible to
deliver the summary in the time span of an elevator ride, or
approximately thirty seconds to two minutes.28l The term itself comes
from a scenario of an accidental meeting with someone important in the
elevator. If the conversation inside the elevator in those few seconds is
Interesting and value adding, the conversation will continue after the
elevator ride or end in exchange of business card or a scheduled
meeting.l4!

A variety of people, including project,

managers, salespeople, evangelists, and policy-makers, commonly
rehearse and use elevator pitches to get their point across quickly.
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Envisioning
T

Slevator Piteh senkence
structure:
FOR (tavget customer) \NWHO HAS

(custowev need) (pvoduc’r name) |S A

(market ca’reqovg) TH AT (one keybenef i’r)
UNLIKE (compeh’tlovs) THE.
PRODUCT (v\mqlvue d\FFerevxha’ror) 4




Organizando os 4 Ps (Kotler)

ﬂhe Four P Components of the Marketing Nlm
Product Price
+  Product variety + List price
Cuality + Discounts
« Design « Allowances
+  Features +  Payment period
« Brand name «  Creditterms
+  Packaging
+  Sizes
Services
«  Warranties
Feturns
Target market
Flace Promotion
«  Channels «  Sales promotion
Coverage «  Advertising
« Assortments «  Sales force
+ Locations +  Public relations
« Inventory « Direct marketing
\ « Transport /

http://mfiles.pl/en/index.php/Marketing_mix




Vendido!

 Na aula, vamos apenas ver se vOocé consegue o interesse dos
Investidores

— “Unicidade” do produto
— Retorno atrativo
— Mercado internacional

* Frequentemente, vocé também mostra o quanto precisa de dinheiro
e para fazer o qué.




ldelas

» http://desafiobr.com.br/2012/elevator-pitch/
* http://www.elevatorpitchexamples.com/
« http://speakingppt.com/2012/07/26/3-best-elevator-pitches/




Organizacao

« 3 a5 min de apresentacéo, 3 a 5 minutos de comentario

« Melhor que um Unico aluno apresente e 0s outros figuem quietos
« Atroca entre 0s grupos deve ser rapida

* Grupos serdo chamados em ordem numérica

« Grupos devem permanecer até o final, qguando sera dada a nota. E
a surpresa final...




